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 DUVAL COUNTY TOURIST DEVELOPMENT COUNCIL 
 MARKETING GRANT APPLICATION 

 
Please submit your COMPLETE application in a format using dividers or tabs for 
the items and Sections of the Application listed below and one (1) electronic 
submission copy with all attachments (separated or included in one file?) to: 

Tourist Development Council 
c/o Executive Director 

117 W. Duval St., Suite 425 
Jacksonville, FL 32202 

(need email)@coj.net (consider email such as TDCgrants@coj.net) 
 

Marketing Grants are TDC grants awarded to Applicants that market Duval County as 
a tourism destination through advertising and marketing campaigns approved by the 
TDC. Section 125.104, Florida Statues, defines “Tourist” as a person who participates in 
trade or recreation activities outside the county of his or her permanent residence or who 
rents or leases transient accommodations. 

 
TDC may award Marketing Grants to eligible entities based on the grant guidelines 
available on the TDC web site at http://www.coj.net/city-council/tourist-development-
council/grant-application-policies-and-procedures.   
 
Marketing grants are intended to assist applicants in promoting tourism to Duval 
County as a tourism destination through advertising and marketing outside our 
region, (i.e. at least a 150 mile radius from the County boundary), in campaigns or 
promotions approved by the TDC. 
 
Applications must be completed and submitted in the manner prescribed herein by the 
applicable grant application cycle deadline, as required by the TDC.  Marketing Grant 
applications shall be submitted to the TDC for review. Grant cycles and submission 
deadlines will be posted on the TDC webpage. Applications must be submitted to Visit 
Jacksonville for review of applicant’s marketing plan a minimum of 5 business days prior 
to the published deadline for submission of the application to the TDC. 

No application will be considered by the TDC unless the completed application is 
received at least 30 days prior to the TDC meeting at which it is to be considered. 
Applications will be posted on the TDC webpage and become public records upon 
submission. 

 
 
 
 
 
 
 
 

mailto:TDCgrants@coj.net
http://www.coj.net/city-council/tourist-development-council/grant-application-policies-and-procedures
http://www.coj.net/city-council/tourist-development-council/grant-application-policies-and-procedures
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PART 1 — Eligibility Review 
Please answer the following eligibility requirements: 
 
I. Threshold Requirements Review 

Section 125.0104(5)(a)(3), Florida Statutes, requires that for grants to be awarded for 
marketing, that the marketing shall promote and/or advertise tourism of Duval County 
as a destination, within the state of Florida, nationally and/or internationally. An 
Applicant who fails to demonstrate this threshold requirement shall be ineligible 
to receive Marketing Grant funding. The following questions shall be answered in 
order for the TDC to determine if the Marketing meets this threshold requirement. Only 
if the answers demonstrate that the marketing campaign or promotion is marketing 
the County as a destination and is conducted outside the region, will a grant be 
awarded and if awarded, paid to recipient. 
 

a) Describe how the Marketing Campaign or Promotion promotes and/or 
advertises the County as a destination, within the state of Florida but 
outside of our immediate region (i.e. at least a 150 mile radius from the 
County boundary), nationally and/or internationally (include target 
markets, regions of advertising, and any other information relevant to 
answering this question).  

 
Since THE PLAYERS Championship permanently moved to Northeast Florida in 1977, it 
has become one of the area’s most recognized sporting, entertainment and social events, 
driving out-of-market tourists, corporate hospitality clients and businesses to the city of 
Jacksonville each spring. 
 
Unlike single-day sporting events, THE PLAYERS is a weeklong tournament that attracts 
hundreds of thousands of in-person attendees and millions of followers and viewers 
across the globe. In addition to attending one of the world’s most recognized sporting 
events, visitors also enjoy a wide range of amenities, offerings and experiences available 
in Northeast Florida. As such, THE PLAYERS promotes travel, multi-day lodging, 
tourism/recreational activities, dining and transportation in Duval County.  
 
Driven by a goal to attract, inspire and accommodate travelers, golf enthusiasts, corporate 
leaders and influencers, THE PLAYERS develops comprehensive marketing and 
promotional campaigns to showcase its championship and the northeast Florida region. 
The overarching theme of THE PLAYERS’ marketing campaign, “Our Gold Standard,” 
promotes on-site attendance through messaging that highlights the appeal and quality of 
Northeast Florida attractions and experiences. 
  
Working collaboratively with Visit Jacksonville, THE PLAYERS has a dedicated website, 
THEPLAYERS.com/Travel, to showcase the region, introduce lodging options and 
promote Northeast Florida attractions, dining and other offerings. In fact, for the period 
January 1, 2021 to March 14, 2021, 79% of the traffic to THEPLAYERS.com/travel came 
from outside of the 5-county area.   
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Building on this, THE PLAYERS is utilizing traditional and nontraditional media as well as 
television broadcasts in domestic and international markets to promote travel to Northeast 
Florida for THE PLAYERS Championship 2022, as detailed in this application.  
 
The national campaign for the 2022 championship has already begun. Launched on 
September 2, 2021 during the week of the TOUR Championship (the final event of the 
2021 PGA TOUR season), the first phase of the campaign features nearly 200 30-second 
national TV spots that are running on NBC, CBS and Golf Channel. The national 
marketing campaign will continue to run throughout 2021 and conclude during THE 
PLAYERS Championship tournament week in 2022. In addition to television and digital 
advertisements, the campaign will feature radio ads that will run on PGA TOUR’s Sirius 
XM radio channel as well as print ads that will appear in partner publications such as Golf 
Digest and Fortune Magazine. 
 
THEPLAYERS.com/travel is included as one of the calls to action during the first phase, 
via television and digital advertisements. 
 
The markets below represent the highest percentage of ticket buyers outside of the 
Jacksonville DMA, according to Ticketmaster data.  
 
THE PLAYERS marketing team has carefully selected target markets outside the 
Jacksonville DMA to promote the championship.  They include:  
 
Top Target Markets Outside Jacksonville:   

• Orlando  

• Atlanta 

• Tampa-St. Pete  

• Tallahassee  

• Gainesville 
 
Additional Markets Include:  

• Savannah  
• Ft. Myers  
• Charlotte  
• Charleston  
• Nashville 
• Pensacola 
• Miami  
• West-Palm 
• Houston 

• New York  
 
 

b) How will you document that your Promotion or Campaign is executed in 
accordance with the Grant Award Contract should a grant be awarded?  
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Using the established award criteria and guidelines, THE PLAYERS produces 
a calendar detailing media buys, promotional campaign timelines and 
advertisement schedules. This comprehensive report will be made available, 
documenting the compliance and successful execution of the grant award. The 
grant award will be used for targeted marketing/outreach outside the 150-mile 
radius. 

 
*Failure to answer these questions renders you ineligible for any funds* 

 
II. Entity Eligibility Review 

Please answer the following eligibility requirements: 
1. Is the Applicant noncompliant with a City agreement to which the entity is a 

party? 
Yes, please identify contract(s): 
No. 

2. Is the Applicant delinquent on taxes or the payment of liens or are there debts 
owed to the City? 

Yes, please identify all delinquencies: 
No. 

3. Is the Applicant noncompliant with the conditions or requirements of a City 
grant award or program in which the entity is a recipient? 

Yes, please identify the grant award or program: 
No. 

 
PLEASE BE ADVISED:  

The Applicant shall be ineligible to receive a Marketing Grant if any of the above 
questions are answered in the affirmative. The Applicant shall be in compliance 
prior to the TDC’s review of this Marketing Grant application if it decides to go 
forward with the application process. 
 

 
PART 2—Required Documents 

I. Please provide the following documents 
Articles of Incorporation (except government entities) 
IRS Form W-9 
I State of Florida Certificate of Solicitation of Contributions (see Florida Statutes 

Sec. 496.405) (if a not-for-profit) 
*TDC Post-Event Report (for previous TDC grantees only) 

 Note: did not apply for a grant for the 2021 championship  
Written authorization for Authorized Agent to act on behalf of Applicant 

Resolution from the Applicant’s governing board authorizing this application 

for funds 
A notarized agent authorization form  

Certification of Grantee is executed (last page of this Application) 
Organization outline, including but not limited to names and addresses of each 

board member and corporate officer (except government entities); 
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Complete Marketing Plan, including all programs, brochures, media articles, etc. 
Note: Preliminary marketing plan is included.  The final version will be provided for 
approval prior to execution. 

Letter of Recommendation 
 
 
 
 
 
 
 

 

PART 3— General Information 

Applicant Information: 
1. Name of Applicant: PGA TOUR, Inc. dba THE PLAYERS Championship 

2. Federal Employer Identification Number: 59-0999206 

3. Phone: 904-285-3700                    Fax: N/A               

4. Mailing Address:  1 PGA TOUR Blvd.  City: Ponte Vedra Beach State: FL         

Zip: 32082  

5. Name of Grant Coordinator: Emily Tillo                                            

6. Title: Manager, Community Outreach 

*The Grant Coordinator shall be the person who will be in direct contact with TDC 

and be responsible for administering this grant if awarded. 

7. Contact Information of Grant Coordinator: 

Mailing Address: 1 PGA TOUR Blvd. City: Ponte Vedra Beach State: FL              

Zip: 32082           

Telephone: 904-273-3642  Fax:  N/A Email: EmilyTillo@pgatourhq.com  

8. Overview of the Applicant, Include following information: 

a) Description of Applicant’s business and history:         

                     

Founded in 1974, THE PLAYERS Championship is one of the world’s most recognized 

sporting events, attracting hundreds of thousands of on-site attendees, national and 

international corporations and millions of at-home viewers and followers across the 

globe.  

 

mailto:EmilyTillo@pgatourhq.com
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Since its inception, THE PLAYERS has represented the ‘Gold Standard’ of the 

northeast Florida community. 

 

As THE PLAYERS has consistently grown in stature, led by a fan-first approach and a 

commitment to being best-in-class, so has its number of out-of-market attendees. This 

includes golf enthusiasts and spectators as well as national and international business 

partners and sponsors seeking to leverage THE PLAYERS to introduce and host 

clients. These out-of-market guests – which continue to grow year-over-year – play a 

key role in contributing to the tournament’s $212 million annual economic impact on 

Northeast Florida, which has seen consistent growth over the last decade. 

 

In addition, recent studies have indicated that tournament attendees annually contribute 

$115 million in off-site spending in the Jacksonville MSA, with commercial lodging 

accounting for $24 million.  Hotel occupancy rates in Duval County during tournament 

week consistently average more than 80% (81% in 2021; 90% in 2019, according to 

STR reports; data from 2020 rendered incomplete due to cancellation of the tournament 

following the first round of play). In addition, the week of THE PLAYERS is consistently 

recognized as one of the busiest weeks of the year for Jacksonville International Airport. 

These efforts demonstrate THE PLAYERS’ success in reaching, promoting and 

showcasing Duval County assets to national and international audiences. 

 

b) Description of Applicant’s programs, activities, services, and/or 

events:  

While most recognized for showcasing the world’s best professional golfers on the 

iconic PLAYERS Stadium Course at TPC Sawgrass, THE PLAYERS Championship is 

much “more than golf.” Committed to sports and entertainment, THE PLAYERS caters 

to fans and event seekers of all interests, while maintaining the quality of the fan and 

guest experience. From golf fanatics and foodies, to C-suite clients and military families, 

THE PLAYERS hosts programs, activities and events that drive tourism and deliver 

economic and charitable impacts. These include, but are not limited to, the following 

activities: 
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Corporate Hospitality Experiences: 

THE PLAYERS is the flagship event on the PGA TOUR, driving interest and 

participation from communities around the globe. As such, THE PLAYERS is seeing 

tremendous growth and heightened interest from out-of-market companies in wanting to 

leverage the platform of THE PLAYERS to grow their businesses.  

 

In 2019, less than half of THE PLAYERS’ hospitality clients (45%) came from outside of 

a 150-mile radius. Over the past two years, the percentage of out-of-market clients has 

increased considerably, to 57% in 2020 and 59% in 2021. This 14% increase over the 

past two years – achieved despite limited capacity protocols in 2021 – illustrates how 

THE PLAYERS has continued to attract and bring new business to Northeast Florida 

from outside of the 5-county region.    

 

Neil Lock, Managing Director of Emerging Equities VIP Events, which is based in 

Vancouver, Canada, shared the following about why he decided to purchase hospitality 

with THE PLAYERS: “As live events come back online, we have selected a handful of 

VIP sporting events to attract High Net Worth Investors to our event, one being THE 

PLAYERS Championship.  Our clientele and VIP attendees require top-level service in 

hospitality, venue and organization = THE PLAYERS suite delivers that for us, and we 

can’t wait to host everyone in March.”  

 

Another corporate partner, SERVPRO, which is the Official Cleanup and Restoration 

Company of the PGA TOUR, shared the following about why it purchases hospitality at 

THE PLAYERS: “For SERVPRO, THE PLAYERS is a staple event for our brand each 

year because the incredible field, location and setting all combine to serve as an 

appealing draw for our clients. We feel our hospitality suite is the ideal location for 

watching some of the best golf on tour at one of the most recognized and prestigious 

holes in golf. Our National Accounts team and our franchisees are able to showcase our 

location as the ideal meeting spot for entertaining clients and partners within our 

industry and has helped solidify many significant relationships that are part of our 

overall brand growth. We look forward to THE PLAYERS each year simply because, in 
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our opinion, it provides the perfect backdrop for entertaining guests and enjoying 

watching the best in golf battle at one of the most exciting tournaments on tour.” 

 

B2B Opportunities:  

THE PLAYERS is where the game of golf does business. During the week of THE 

PLAYERS, the PGA TOUR’s corporate partnerships team invites corporate sponsors 

and official marketing partners of the TOUR to a Partner Connect Forum, where 

partners and their executives connect with one other in order to exchange ideas, 

business opportunities and explore new revenue generating platforms.  

 

Civic engagement activities:  

THE PLAYERS partners with Jacksonville civic and membership organizations to host 

multiple events during tournament week each year, allowing these organizations the 

opportunity to connect, network and use the platform of THE PLAYERS to generate 

new ideas and opportunities for the Jacksonville business community. For example, 

THE PLAYERS works with the JAX Chamber and St. Johns County Chamber to host 

“After Hours at THE PLAYERS Championship,” where more than 500 Northeast Florida 

business leaders gather in a venue at THE PLAYERS for an evening of networking. In 

addition, THE PLAYERS has previously provided Visit Jacksonville a vendor space to 

survey on-site guests and promote city services. Outside of tournament week, THE 

PLAYERS is an active, year-round member of Jacksonville’s business community, 

participating in various chamber and economic development councils and initiatives. 

 

Jacksonville restaurant partnerships:  

Driven by a commitment to reflect the Jacksonville community and its offerings, THE 

PLAYERS annually features various Duval County restaurants at the tournament, 

including: 

• 4Rivers BBQ 

• ABBQ 

• Carolina Jax 

• Daily’s 
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• Firehouse Subs 

• Homespun Kitchen  

• Mamas 

• Mini Bar Donuts 

• Mojo BBQ 

• Taco Lu 

• Tikiz 

• Twisted Okie BBQ and Tacos 

 

Community engagement: 

Guided by a mission to being more than just a golf tournament or sports league but a 
public trust, THE PLAYERS has generated more than $100 million since its inception to 
support Northeast Florida charities and nonprofit organizations that provide youth 
enrichment, education, character development, health and wellness, military support 
and quality of life services in Duval, Baker, Clay, Nassau and St. Johns counties.  
 
Given Jacksonville’s strong military presence, where 150,000 veterans call home, THE 
PLAYERS has a long-standing commitment to hosting and honoring men and women of 
the U.S. Armed Forces and their families during the championship.  
 
THE PLAYERS designates the Tuesday of tournament week as Military Appreciation 
Day, complete with a ceremony of nationally-ranked dignitaries, military pageantry and a 
culminating concert.  
 
In addition, THE PLAYERS provides complimentary/reduced admission for military 
members, discounted admissions for veterans, hospitality offerings and other events to 
honor local service men, women and their families. Even prior to tournament week, THE 
PLAYERS hosts a military job fair that is free and open to military personnel, veterans and 
military spouses, as well as a baby shower for local military moms-to-be.  
 

 
 

PART 4—Marketing Campaign information 
 

I. General Marketing Plan Information Section 
 

1. Name of Campaign or Promotion:                                                       

THE PLAYERS Championship: Our Gold Standard  

 



 

TDC Marketing Grant Appl.       10.25.18 draft 10 

2. Overall description of Marketing effort or Campaign (Attach a detailed 

Marketing Plan and itemized costs; include samples or concepts regarding 

how local imagery and content will be used to market the destination):  

 

Each year, following THE PLAYERS Championship, the marketing, 

communications, and tournament business operations teams work together to 

analyze and assess the effectiveness of its marketing and promotional efforts. 

Where do ticket buyers live? What were the top performing drive-in and fly-in 

markets? How many new national and international corporate sponsors did we 

attract? Which new audiences do we hope to attract? What did survey data or 

feedback from guests, visitors and sponsors reveal about their experiences at 

THE PLAYERS and in the surrounding areas? What other media platforms can 

we use to reach consumers?  

 

Using this information, THE PLAYERS builds a robust advertising and marketing 

campaign designed to bolster targeted efforts that improve its reach to visitors 

outside of the geographic footprint of Northeast Florida and drive incremental 

room nights. Using the 2022 STR report, THE PLAYERS seeks to grow the 

positive percentage change across all categories.  

 

THE PLAYERS 2022 national advertising campaign began in September 2021 

and runs through THE PLAYERS Championship tournament week in 2022. 

Attached is a preliminary marketing strategy to be finalized upon grant award.  

The media plan includes television, digital and social media advertising in the 

below markets, all of which are outside the Jacksonville DMA. 

THEPLAYERS.com/travel is included as one of the calls to action during the first 

phase of the campaign, via television and digital advertisements. 

 

Top Target Markets Outside Jacksonville:   

• Orlando  

• Atlanta 

• Tampa-St. Pete  

• Tallahassee  
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• Gainesville 
 
Additional Markets Include:  

• Savannah  
• Ft. Myers  
• Charlotte  
• Charleston  
• Nashville 
• Pensacola 
• Miami  
• West-Palm 
• Houston 

• New York  

 

 

In addition, public relations engagement and outreach efforts will launch in the fall/winter 

of 2021, which includes invitations to reputable out-of-market media outlets to visit 

Jacksonville and experience the region which serves as host to THE PLAYERS 

Championship. Story ideas and pitches that complement the area and tournament are 

also provided to national and regional outlets. 

 

3. Explanation of current need, problem or opportunity and how the Marketing 

Grant will address these issues:  

 

THE PLAYERS 2020 was slated to reach record-setting milestones and 

achievements inside and outside the ropes, but increased health and 

safety threats resulted in the cancellation of the tournament following the 

first round of play. Despite a reduction from six to three days, the planning activities, 

marketing efforts and delivery of services remained best-in-class to support the 

operational success of a weeklong tournament. Several of these efforts included 

infrastructure and course improvements, enhanced technology for mobile ticketing, 

innovative design concepts and value-added outreach and fan engagement strategies 

that highlighted the visibility of the tournament, area and offerings.  

 

Since March of 2020, the PGA TOUR has continued to move its business forward– in a 

safe and responsible way – so that it could continue to make investments that benefit 

citizens, economies and charities in the communities where we play. THE PLAYERS is 
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no exception. We have spent the past year reimagining our business operations to 

ensure this championship contributes to the health, safety and economic benefits of our 

Northeast Florida community, which has been our home since 1977.  

 

The pandemic forced us to reevaluate all of our offerings and services to ensure 

continued delivery of best-in-class experiences for all stakeholders. Respecting the 

economic challenges posed by the pandemic, THE PLAYERS opted to not submit a 

grant request for TDC funds for the 2021 championship. Despite operating on a reduced 

marketing budget and reduced capacity protocols, THE PLAYERS 2021 was 

successful, delivering a fan experience that met attendance and health and safety goals 

while continuing to positively showcase Duval County to national and international 

audiences. The results of these successes are detailed throughout this marketing grant 

application and in the attached 2021 recap deck.  

 

Plans for THE PLAYERS Championship 2022 are well underway, and THE PLAYERS 

seeks to continue this trajectory of year-over-year growth in these areas while ensuring 

its investments benefit Northeast Florida’s tourism and economic development efforts. 

THE PLAYERS is requesting the Tourist Development Council’s approval of a multi-

year grant request to support its development of a comprehensive marketing strategy 

that will address the following key needs and opportunities: 

 

• Support THE PLAYERS’ year-round marketing efforts in increasing the 

number of out-of-market ticket buyers and hospitality clients who visit 

Jacksonville and attend the tournament. With an expectation that health and 

safety protocol restrictions will be lifted, THE PLAYERS expects to deploy its 

comprehensive marketing plan.  As such, this multi-year grant request will help 

ensure THE PLAYERS has the necessary marketing resources to efficiently and 

effectively reach hundreds of thousands of out-of-market tourists, attracting them 

to Northeast Florida during and following tournament week.  

• Maximize off-site spending from all tournament attendees in the greater 

Jacksonville MSA. The TDC’s investment in THE PLAYERS will be integral to 
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the championship’s robust marketing, outreach and promotional campaigns that 

are designed to increase awareness and contribute to the economic growth of 

Jacksonville, promoting spending at off-site amenities and attractions, including 

restaurants, lodging, retail, transportation and other recreational activities in 

Duval County.  

 

THE PLAYERS greatly values its partnership with the City of Jacksonville and the 

opportunity to showcase and attract hundreds of thousands of tourists to Northeast 

Florida, as demonstrated by its consistent delivery on the TDC’s investment during the 

years in which it has applied for marketing grants. THE PLAYERS Championship’s most 

recent grant application (2020) earned a score of 57 out of a maximum of 60 points, 

revealing a return on investment calculated at $85.28 ($1 grant-$1 impact); $2 grant - 

tourist and an impact estimate of $27,717,418. 

 

With continued collaboration and support provided by the Tourism Development Council 

via this multi-year grant, THE PLAYERS will be able to more efficiently implement 

targeted and year-round strategies and activities that increase visibility and awareness 

of Duval County’s quality amenities and offerings. 

 

4. Explain and attach materials or other examples of past tourism marketing 

campaigns or promotions (not limited to the County):  

 

Attached is a “By the Numbers” document and recap for THE PLAYERS Championship 

2021 which includes examples of the broadcast vignettes, creative materials, reach, 

earned media placements and digital/social impact and impressions that promoted Duval 

County, Jacksonville and Northeast Florida attractions.  

 

 

5. Anticipated quantifiable outcomes of this Campaign or Promotion or 

similar prior campaigns (not limited to within the County) For example, this 
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Campaign or Promotion will increase tourism to a specific asset (i.e. the 

beaches or the river) or for a specific activity (golfing or restaurant scene):  

 

Since its inception, THE PLAYERS continues to be an industry leader in delivering the 

best experience in the modern game. Whether a spectator comes to watch the world’s 

best players, hosts business clients in a hospitality suite or simply enjoys all the amenities 

on-site and in the surrounding Northeast Florida region, THE PLAYERS provides the 

highest expression of hospitality and entertainment.  

 

With this intense focus on providing a world-class fan experience, THE PLAYERS 

provides a host of amenities and experiences for every level of fan. These experiences – 

on and off the course – include food and drink, merchandise, lodging and transportation, 

among others.  

 

Quantifiable results of the 2022 campaign and promotion include, but are not limited to, 

the following: 

- Duval County STR reports, revealing hotel occupancy rates during tournament 

week.  

- Website visitors to THEPLAYERS.com/travel, a dedicated webpage that 

informs, engages and inspires visitors to come to Northeast Florida and 

showcases the amenities and attractions of the Jacksonville area. 

- Out-of-market attendees, both grounds ticket holders and hospitality clients   

- Duval County mentions and footage in the national broadcast.   

- Duval County assets and experiences highlighted on THE PLAYERS’ social 

and digital platforms.  

- Inclusion of Duval County attractions and experiences within itineraries for 

national and international media members who attend THE PLAYERS, in 

collaboration with Visit Jacksonville.  

- Media outlets from outside the 150-mile radius who attend and cover THE 

PLAYERS.  
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- Impressions, engagements and viewership stats from the national and 

international broadcasts and media partners. 

 

6. Relevant timelines for the marketing Campaign or Promotion. Specifically, 

but not limited to the following information: when will the Campaign or 

Promotion begin, what is the duration and frequency of the Campaign or 

Promotion, if the Campaign or Promotion is related to a specific event, 

please include the information for the specific event, and what is the 

deadline for commitment to the Campaign or Promotion?  

 

THE PLAYERS national advertising campaign began in September 2021 and 

runs through THE PLAYERS Championship tournament week in 2022.   

 

Influencer outreach begins in the fall/winter of 2021 and includes invitations to 

reputable media contacts to visit Northeast Florida either leading up to, or during 

the 2022 championship.  

 

7. Any other important information about the Campaign or Promotion:  

 

2022 ticketing 

While the 2021 PLAYERS Championship offered a reduced footprint, the 2022 

championship is expected to return to a wider and global marketing reach. As a result, 

we expect this approach to encourage more attendees at THE PLAYERS 2022 to plan 

their trips to Northeast Florida earlier, an even greater tourism advantage for Northeast 

Florida.  

 

Global Exposure 

It is important to note that in addition to the in-person attendees THE PLAYERS 

Championship attracts each year, there are millions of other followers and fans who are 

exposed to the championship not only during tournament week but also throughout the 

year, through national broadcast, international programming, over-the-top subscription 
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services both nationally and internationally, digital/social media platforms and influencer 

relationships.  

 

Broadcast Exposure  

Nationally, THE PLAYERS works with NBC and Golf Channel to promote the region 

throughout the weeklong tournament broadcast. Each year, THE PLAYERS Executive 

Director Jared Rice attends the tournament broadcast editorial meeting, where he 

discusses tournament priorities and objectives, including Jacksonville exposure in the 

telecast. As a result, THE PLAYERS provides video footage and accompanying talking 

points (pre-approved by Visit Jacksonville’s marketing team) for inclusion in the telecast. 

Even though THE PLAYERS did not apply for a marketing grant for the 2021 

tournament, it continued to make these Duval County broadcast promotion efforts a 

priority, resulting in 39 mentions of Duval County assets during the 2021 telecast (up 

from 24 mentions in 2020), which amounted to more than four minutes of air-time and 

$682,000 in media value.  

 

It is also important to note that THE PLAYERS consistently receives coverage from 

some of the top broadcast media outlets. At the 2021 championship, for example, Fox 

Business and the TODAY Show broadcast live from the tournament on multiple days. 

The clips can be found in the 2021 recap deck, attached to this grant application.   

 

THE PLAYERS also receives additional linear and digital support from NBC Sports and 

the NBCUniversal portfolio. Linear and digital promotion ran across NBC, USA Network, 

Oxygen, CNBC, NBCSN, GOLF and more, including TODAY Show, Tonight Show, 

CNBC, MSNBC, Bravo, USA, E! and Universal Orlando, with an NBC Sports Grill & 

Brew takeover and custom THE PLAYERS Championship bar cart activation. 

 

Additionally, the PGA TOUR’s Over-the-Top subscription service, PGA TOUR LIVE, is 

the only place fans across the United States can watch featured groups coverage, and 

this service is available via NBC Sports Gold and Amazon Prime Video channels. In 
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fact, THE PLAYERS Championship 2021 was the most-watched PGA TOUR LIVE 

tournament of all time.  

 

International Programming 

Internationally, THE PLAYERS programming is available via 48 Licensed Media 

Partners in 215 countries and territories, and the live broadcast alone is available in 196 

countries and territories in 28 languages.  

 

The PGA TOUR also has a dedicated international over-the-top subscription service, 

GOLFTV powered by PGA TOUR.THE PLAYERS programming via GOLFTV is 

available in every country and territory, excluding U.S., China, and Korea. For the first 

time, THE PLAYERS was available on GOLFTV in Belgium, Balkans, Czech Republic, 

Slovakia and Taiwan. Additionally, during THE PLAYERS 2021, GOLFTV added the 

most subscriptions since its launch in 2019.  

 

Digital/Social Media 

Social media is a tool THE PLAYERS also uses to promote out-of-market visitors to 

Northeast Florida. By developing and sharing travel focused vignettes on social 

platforms (Example: https://sq-al.facebook.com/THEPLAYERS/videos/discover-

northeast-florida/530139987960913/) THE PLAYERS promotes the region to out-of-

market viewers.  

 

THE PLAYERS and the PGA TOUR also receive strong engagement and impression 

figures during the week of the tournament, cementing THE PLAYERS’ position as one 

of the most well-known golf tournaments in the world. For example, from March 8-15, 

2021, THE PLAYERS’ social media channels received 32.7 million cumulative social 

impressions, and the week of THE PLAYERS was the third-most engaging tournament 

week on PGA TOUR social media channels of all-time (8 million social engagements; a 

50% increase from the 2019 tournament) and the top-tournament week of all time in 

terms of video views across PGA TOUR platforms (4.2 million video views).  

 

https://sq-al.facebook.com/THEPLAYERS/videos/discover-northeast-florida/530139987960913/
https://sq-al.facebook.com/THEPLAYERS/videos/discover-northeast-florida/530139987960913/
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Influencer Relationships  

In addition, THE PLAYERS hosts nationally and internationally recognized and credible 

influencers in the tourism, travel, sport and dining industries, to educate and engage 

them on the world-class hospitality and entertainment experiences the tournament and 

Jacksonville region provide.    

 

As in previous years, THE PLAYERS will continue to collaborate with Visit Jacksonville 

to incorporate Duval County activities and experiences (including hotels and 

restaurants) during the influencers’ trips to THE PLAYERS 2022.   

 

In 2021, 17 influencers posted about THE PLAYERS, reaching nearly 50 million 

followers and generating $707k in social media value.  

 

 

II. Total Tourism Impact Section 
 
Objective: Explain how the Campaign or Promotion will drive tourism 
developments, benefits economic prosperity and opportunity for the County. 
Answer in narrative form in the space provided. If you require more space, 
please attach additional pages, identified accordingly. The answer must 
address the following factors, where applicable: 
 
1. The projected impact on tourism to be derived from the Campaign or 

Promotion to the TDC.  
According to a recent economic development study, THE PLAYERS 
Championship’s annual economic impact on Northeast Florida is $212 million (up 
from $151 million). In addition, recent studies have indicated that tournament 
attendees annually contribute $115 million in off-site spending in the Jacksonville 
MSA, with commercial lodging accounting for $24 million.  

 
2. The potential number of tourists outside of 150-mile radius expected to 

visit the County as a result of the campaign or promotion.  
 

Consistent with 2021 data which revealed that 59% of individual ticket buyers 
and 59% of hospitality clients were from outside a 150-mile radius, THE 
PLAYERS expects out-of-market tourists to represent more than 50% of the 
attendees at THE PLAYERS Championship 2022.  The results of the campaign 
will be based on Ticketmaster data.    
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3. The potential for generating tourists beyond a specific event based on 

exposure, new markets, etc. The target audiences provide additional or unique 
tourism benefits for return visits, expansion of our market, etc. (NFL location, 
direct flight to JAX airport opportunity, major corporate partner, new  
demographic target, etc.).   

 
There are several new developments, partners and events that will yield additional 

exposure opportunities for Northeast Florida and Duval County via the 2022 PLAYERS 

championship. 

 

• The PGA TOUR now has a landmark strategic alliance with the European Tour, 

whereby the PGA TOUR has acquired a minority investment stake in European 

Tour Productions (ETP), the European Tour’s Media Production company, which 

produces and distributes content internationally.  

 

• In March 2021, the PGA TOUR announced a partnership with Amazon Web 

Services (AWS) as the official cloud provider of the PGA TOUR. A range of AWS 

services will be utilized to simplify content delivery, create new digital 

experiences and provide enhanced access to archived broadcast footage and 

highlights. This strategic alliance affords the PGA TOUR and THE PLAYERS 

increased opportunities to promote and showcase Duval County to global 

audiences.  In addition, features like Every Shot Live and TOURCast will now be 

powered by AWS, which will allow for a more streamlined process and overall 

better product for fans. As a Golf.com article (https://golf.com/news/pga-tour-

aws-deal-golf/) states, “The partnership ensures the TOUR will be able to take 

advantage of the widest breadth of new technology possible.” 

 

 

• For the first time in its history, the World Golf Hall of Fame ceremony will take 

place during THE PLAYERS Championship. The ceremony – which will feature 

approximately 350 attendees – will be held in the PGA TOUR’s new Global 

Home and will be broadcast to national and international audiences via GOLF 

Channel. This historic ceremony has previously been hosted in such markets at 

https://golf.com/news/pga-tour-aws-deal-golf/
https://golf.com/news/pga-tour-aws-deal-golf/
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St. Andrews, Scotland, New York and California and affords the Jacksonville 

area additional global visibility and exposure.  

 
 

4. The quantity, duration, and category or type of marketing and audiences 
targeted. The Applicant provides the expected audience that will be reached, the 
number of printed publications, social media postings, advertisements aired or 
broadcasted, etc. 
 

Key target audiences include:  

• hospitality clients 

• past ticket buyers 

• core golf fans 

• sports enthusiasts 

• social event seekers 
 
The preliminary marketing plan for out-of-market audiences is attached, detailing the 
proposed media mix, demographics, etc. The final plan will also be shared with Visit 
Jacksonville.   
 

5. The existence of any other special economic benefits to the County from 
the Campaign or Promotion: The campaign promotes a new tourism attraction 
or asset that was funded in part by the TDC or local government, showcases a 
hidden gem, etc.  
 

THE PLAYERS is seeking to maximize opportunities to partner and engage with 
existing and credible sports and economic development offerings in the area. In 
previous years, it has partnered with the TaxSlayer Gator Bowl team and Jacksonville 
Track Club/Gate River Run. THE PLAYERS is committed to using its national and 
international platform to elevate the appeal of Jacksonville’s sports scene overall.  
 
Please also note that Northeast Florida serves as the global home of the PGA TOUR 
headquarters, a 187,000 square-foot building located in Ponte Vedra Beach, Florida, 
that opened in January 2021 and contributes an estimated $282 million in annual 
economic impact to Northeast Florida. Of its Florida-based subcontractors, 70 percent 
of them are Jacksonville-based. In addition, the PGA TOUR plans to build a 150,000 
square-foot facility next to its Global Home that will house all broadcast and media 
operations. Slated to be completed by 2024, this new media facility is estimated to 
deliver $112 million in economic impacts to Northeast Florida.  
   

 
III. Brand Opportunity Section 

Objective: The Campaign or promotion will successfully articulate, 
competitively position, and positively promote the City’s brand. Answer in 
narrative form in the space provided. If you require more space, please 
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attach additional pages, identified accordingly. The answer must address the 
following factors, where applicable: 

 
1. The Campaign or Promotion creates a leadership position for the 

Jacksonville brand. The Campaign or Promotion sets Jacksonville apart from 
other destinations. 
 

Since 1977, THE PLAYERS Championship has been hosted in Northeast Florida. As the 
PGA TOUR’s flagship event, THE PLAYERS attracts hundreds of thousands of people to 
Northeast Florida, plus millions of additional viewers from across the globe.  

 
The efforts of this TDC-funded campaign, coupled with the manpower and resources the 
PGA TOUR puts behind this championship, will help drive awareness that the 
Jacksonville area serves as the permanent home to one the most premier sporting, 
entertainment and social events in the world. 

 
 

2. The Campaign or Promotion is in alignment with the TDC adopted vision 
and brand of Jacksonville as a destination. There is significant brand 
alignment with the County’s Water Life brand or one of our focus areas: Water 
& Outdoors, Sports, or Arts, Culture & History. 
 

Few things showcase the Jacksonville area to the world quite like THE PLAYERS 
Championship, a premier sporting event whose programming is available worldwide, in 
215 countries and territories and in 28 languages.  While a direct correlation to the priority 
area of sports, THE PLAYERS is so much more than just a golf tournament. Its 
international platform shines a spotlight on the other amenities and offerings that 
attendees at the championship can experience during their time in Northeast Florida. The 
quotes below from national media members THE PLAYERS has previously hosted 
illustrate how THE PLAYERS’ promotion and marketing efforts directly align with the 
vision of the Tourism Development Council: 
 
“It’s not just a golf tournament going on. It’s a festival.” – National radio host Elvis Duran, 
whose syndicated show reaches an audience of nearly 4.5M weekly listeners across 80 
stations nationwide 
 
“THE PLAYERS Championship is golf’s biggest festival…THE PLAYERS is 
Jacksonville’s Kentucky Derby. This is a tradition that the local culture has embraced and 
one that the PGA Tour wants to foster… It’s not all Jacksonville, as fans from across 
Florida, Georgia, and the South Carolina coast make the annual pilgrimage to Pete Dye’s 
place… there is nothing else like it in the game.” – Brendan Porath, SB Nation, which has 
over 3 million unique monthly visitors  
 
“One of the absolute best tournaments to be part of the gallery is the annual edition of 
The Players Championship… It’s an easy trip with plenty of activities in the surrounding 
area…The trip to Jacksonville from Nashville is just a little more than an hour if you grab 
one of Southwest Airlines direct flights, and you can usually get a pretty good fare if you 
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shop in advance. JAX airport is easy to get around with two smallish terminals and 
efficient baggage claim and car rentals.” 
-Chris Chamberlain, Sounds Like Nashville, the definitive destination for Country music 
fans everywhere 
 
“For those of you who still think golf tournaments are only enjoyable for those who have 
already cashed out their 401(k), we can assure you THE PLAYERS Championship is not 
your father’s golf tournament. The Stadium Course—which became the tournament’s 
official home in 1982—was literally built to optimize the spectator experience, and that 
tradition has continued year after year as new activations pop up along the tournament’s 
route. Whether you’re a fan, a foodie or simply there for the social scene, THE PLAYERS 
Championship is a must-do.” – Jordan Hill, Modern Luxury’s JEZEBEL Magazine 
 
 

3. The quality or quantity of national or international television broadcast 
or other means of exposure. The Applicant intends to advertise or 
promote the Jacksonville brand through several means of exposure and 
utilizes more than just the Visit Jacksonville logo.  
 

 
Broadcast 
THE PLAYERS Championship programming is available nationally via NBC, GOLF 
Channel, PGA TOUR LIVE (via NBC Sports Gold and Amazon Prime) as well as 
internationally via programming (48 Licensed Media Partners in 215 countries and 
territories), live telecasts (196 countries, 28 languages) and live streaming via GOLFTV 
powered by PGA TOUR (in partnership with the mass media company, Discovery).  
 
THE PLAYERS provides video footage and accompanying talking points (pre-approved 
by Visit Jacksonville’s marketing team) for inclusion into the telecast. These targeted 
efforts to promote Jacksonville assets to national and global audiences resulted in 39 
mentions of Duval County assets during the 2021 telecast (up from 24 mentions in 
2020), amounting to more than 4 minutes of mentions and footage, which equates to 
$682,000 in media value. 
 
Credentialed Media  
THE PLAYERS 2021 credentialed 245 media members, representing 57 outlets and 7 
countries. 
 
Public Relations and Earned Media Efforts 
THE PLAYERS public relations and communications teams work closely with Visit 
Jacksonville’s marketing/communications team when creating itineraries for 
familiarization trips for national and regional media, in order to include experiences and 
outings in Duval County.  
 
Visit Jacksonville is also included in THE PLAYERS Championship’s boilerplate in all 
press releases that are sent to local, national and international media throughout the 
year.  
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Influencer Marketing  
As mentioned above, THE PLAYERS hosts nationally and internationally-recognized 
and credible influencers in the tourism, travel, leisure, sport and dining industries, to 
educate and engage them on the world-class hospitality and entertainment experiences 
the tournament and region provide.    
 
As in previous years, THE PLAYERS will continue to collaborate with Visit Jacksonville 
to incorporate Duval County activities and experiences (including hotels and 
restaurants) during the influencers’ trips to THE PLAYERS 2022.   
 

 
4. The integration of the Jacksonville brand and destination marketing 

logos and imagery in all the marketing and communication. Jacksonville 
will be marketed as a destination throughout the Campaign or Promotion 
in numerous marketing efforts and to target audiences outside of the 150 
mile radius. The Jacksonville logo is used in various event marketing 
approaches including promotional items. 
 

While logo placements are restricted due to corporate partner agreements, THE 
PLAYERS works collaboratively with Visit Jacksonville to develop content, messaging 
and imagery for national and international broadcast partners to utilize that promote the 
city. In addition, THE PLAYERS has developed a dedicated website via 
THEPLAYERS.com/Travel which promotes the city and amenities offered during 
attendees’ visits to THE PLAYERS and surrounding areas, both during tournament 
week and throughout the year. 
 

5. The potential and expected earned media coverage as a result of the 
campaign or promotion.  
 

In the attached 2021 recap are results of earned media coverage, resulting from out-of-
market efforts. Notable 2021 highlights included: 

 

• In the two-month period leading up to THE PLAYERS 2021 Championship, 
media mentions of “THE PLAYERS and Northeast Florida/Jacksonville” 
generated a cumulative $2.5 million in advertising value.  

• Virtual FAM Experience: In 2021, THE PLAYERS collaborated with Visit 
Jacksonville, Florida’s Historic Coast and other Northeast Florida hotel 
partners to host a virtual press trip in mid-February in order to engage 
regional and national lifestyle and travel media members and generate 
awareness around THE PLAYERS, the Stadium Course’s accessibility to 
tourists year-round and the host of experiences visitors can have while at the 
tournament or visiting Northeast Florida. During the one-hour tour of THE 
PLAYERS and the surrounding areas, the 11 national media members in 
attendance heard from various representatives from live locations throughout 
the area, including Visit Jacksonville at the Cowford Chophouse Rooftop bar. 
The 11 attendees have written for various national and international lifestyle 
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and travel publications, including National Geographic Traveler, Forbes, 
Travel + Leisure, TripSaavy and The Guardian, among others.  

• Fox Business: For the first time, Fox Business broadcasted live from THE 
PLAYERS throughout the day on Friday, March 12, 2021, to highlight fans 
being back on site at the PGA TOUR’s flagship event. Executive Director Jared 
Rice was interviewed.  

• CNN International: 2019 PLAYERS Champion Rory McIlroy was interviewed 
on CNN International World Sport. 

• ESPN+:  THE PLAYERS assisted ESPN+ and golf analyst Michael Collins in 
coordinating an episode for a magazine-style show called “America’s Caddie,” 
where Collins journeys across the country to various PGA TOUR events while 
exploring the surrounding areas. In the episode, “Jaguars, Tacos & The Island 
Green,” Collins gave fans a tour around Jacksonville and Ponte Vedra Beach, 
where he took on the iconic 17th hole “Island Green,” staged a friendly 
NFL/Golf crossover competition with former Jacksonville Jaguars kicker Josh 
Scobee and visited Jacksonville’s TacoLu restaurant, a longtime food partner 
of the tournament.. The episode aired on Monday, March 8, 2021.   

• ESPN SportsCenter: Following his victory at THE PLAYERS, Justin Thomas 
joined ESPN SportsCenter via a live remote from the championship.  

• The TODAY Show: THE PLAYERS and the PGA TOUR worked with Mike 
Tirico and the NBC team on a live broadcast hit during championship week with 
PGA TOUR player Jordan Spieth, garnering 18 million impressions and $166k 
in ad value. 

• CNBC: PGA TOUR Commissioner Jay Monahan joined the cast of Squawk 
Box via a live remote from THE PLAYERS on Tuesday, March 9. Additionally, 
on Monday, March 15, Justin Thomas was interviewed on CNBC’s “The 
Exchange” following his victory.  

• The TONIGHT Show Starring Jimmy Fallon: 2019 PLAYERS Champion 
Rory McIlroy joined Jimmy Fallon for a one-on-one interview to promote THE 
PLAYERS on Tuesday, March 9. Additionally, Jimmy Fallon arranged for top 
PGA TOUR players to sneak in weird phrases in the middle of their press 
conferences for a segment called “Drop it In” that aired on March 16. 
 

THE PLAYERS expects to once again achieve strong earned media results in 2022 from 
the TDC marketing grant that will help bolster and strengthen targeted outreach efforts in 
target markets. Leading up to and during the tournament, THE PLAYERS will continue 
its efforts of inviting and hosting national and regional lifestyle, travel and sports media to 
introduce them to the championship and the amenities and offerings in Northeast Florida.  
THE PLAYERS will employ a comprehensive strategy of ongoing outreach and 
engagement with these media members and influencers to encourage familiarization trips 
in the months leading up to, and during, championship week. In addition, customized 
itineraries will be created for each familiarization trip, to include experiences in Duval 
County specific to each media member’s unique interests (food, arts and culture, etc.).  

 
National media members and influencers are encouraged to attend the championship to 
experience all that THE PLAYERS and surrounding areas have to offer. In turn, these 
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familiarization trips during tournament week often lead to follow-up visits to Northeast 
Florida for other earned media opportunities that promote Jacksonville and Duval 
County. For example, after hosting journalist Matthew Meltzer at THE PLAYERS in 
2018 on behalf of the outlet Thrillist (an online media website covering food, drink, travel 
and entertainment that reaches 9.7 million unique monthly visitors), his positive 
experience at the championship and the surrounding areas inspired him to produce an 
in-depth piece specifically on Jacksonville for Matador Network (a global media brand 
for modern adventurers, with more than 2 million unique monthly visitors), published in 
the fall of 2019. Visit https://matadornetwork.com/read/jacksonville-winter-beach-
vacation/ to read Matt’s story. 

  
 

IV. Marketing Plan Section 
 

Objective: The proposed promotion or marketing plan demonstrates a 
likelihood of increasing tourism and that it is consistent with the Marketing 
Services Contractor’s Marketing Plan. Answer in narrative form in the space 
provided. If you require more space, please attach additional pages, 
identified accordingly. The answer must address the following factors, 
where applicable: 
 
1. The types of marketing approaches being used: What type of marketing 

will be utilized to attract tourists to the event? Explain the timeframes 

each marketing element is projected to run. Where will such marketing be 

conducted, specifically outside 150-mile radius of the County, and who 

are the target audiences? Identify the types of marketing you plan to use, 

i.e. traditional advertising, electronic and social media, public relations 

and earned media, collaborative, partnership and influence marketing.  

 

Each year, following THE PLAYERS Championship, the marketing, communications, 
and tournament business operations teams work together to analyze and assess the 
effectiveness of its marketing and promotional efforts. Using this information, THE 
PLAYERS builds a robust advertising and marketing campaign designed to bolster 
targeted efforts that improve the reach to visitors outside of the geographic footprint of 
Northeast Florida and drive incremental room nights. Using the 2022 STR report, THE 
PLAYERS seeks to grow the positive percentage change across all categories. 
 

The preliminary marketing plan (full plan is attached) includes television, digital and 
social media advertising in select target markets, listed below. 
THEPLAYERS.com/travel is included as one of the calls to action during the campaign, 
in addition to the tickets page, THEPLAYERS.com/tickets.  
 
Public relations engagement and outreach efforts are slated to launch in fall/winter 
2021, which includes invitations to reputable out-of-market media outlets to visit 
Jacksonville and experience the region which serves as host to THE PLAYERS 

https://matadornetwork.com/read/jacksonville-winter-beach-vacation/
https://matadornetwork.com/read/jacksonville-winter-beach-vacation/
https://matadornetwork.com/read/jacksonville-winter-beach-vacation/
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Championship. Story ideas and pitches that complement the area and tournament are 
also provided to national and regional outlets. 
 

Top Target Markets Outside Jacksonville:   

• Orlando  

• Atlanta 

• Tampa-St. Pete  

• Tallahassee  

• Gainesville 
 
Additional Markets Include:  

• Savannah  
• Ft. Myers  
• Charlotte  
• Charleston  
• Nashville 
• Pensacola 
• Miami  
• West-Palm 
• Houston 
• New York 

 
Key target audiences include:  

• hospitality clients 

• past ticket buyers 

• core golf fans 

• sports enthusiasts 

• social event seekers 
 
 

2. The plan is innovative or unique: If applicable, describe how the 

marketing plan is innovative or unique.  

 

THE PLAYERS Championship is the flagship event for the PGA TOUR, the world’s 

premier membership organization for touring professional golfers.  Headquartered in 

Northeast Florida, the PGA TOUR presents THE PLAYERS Championship as a Gold 

Standard event in the sports and entertainment industries. From the historic competition 

to an iconic golf course with unparalleled fan and hospitality/hosting experiences, THE 

PLAYERS is uncompromising in its pursuit to deliver the very best for all who travel to 

Northeast Florida to experience it.  

 

By showcasing golf's greatest players on the iconic Stadium Course at TPC Sawgrass 

and leveraging national and global relationships and reach, THE PLAYERS promotes this 

community asset against a backdrop that highlights the Jacksonville area as its 
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permanent home and annually generates millions of dollars in exposure and economic 

impact for Northeast Florida. 

 

 

V. Return on Investment Section 
Objective: The value of the proposed Campaign or promotion substantially 
exceeds the grant amount. Answer in narrative form in the space provided. 
If you require more space, please attach additional pages, identified 
accordingly. The answer must address the following factors, where 
applicable: 
 
1. Describe how the market value of the advertising provided compares to the 

amount of the grant request.  

 

YEAR MARKETING GRANT REQUEST 

2022 $300,000 

2023 $300,000 

2024 $300,000 

 

Funds would be used to support advertising efforts as outlined in the attached 

preliminary marketing plan, as well as familiarization trips/influencer efforts.  

 

2. If it is worth a minimum of 2x the grant amount, please explain why.  

 

As detailed in the grant application above, THE PLAYERS drives global visibility, 

tourism and economic development for Jacksonville, during tournament week and 

throughout the year. Based on THE PLAYERS’ consistent delivery in generating market 

value well above the value of its previous marketing grants, we expect the value of this 

multi-year grant request to exceed 2x the grant amount. The following figures 

demonstrate our confidence in producing a market value above 2x the grant amount:    

 

• $682,000 - Media value for 39 Duval County broadcast 

mentions/appearances (more than four minutes of exposure) on the 

NBC/GOLF telecast for THE PLAYERS Championship 2021.  

• THE PLAYERS’ national marketing campaign for the 2021 championship 

resulted in over 570 million impressions:   

o TV: 333M 

o Radio: 33M 

o Print: 8M 

o OOH: 2.2M  

o Digital: 103M 
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o Social: 91.4M  

• In addition, THE PLAYERS’ 2020 grant application – which received a score 

of 57 out of a maximum of 60 points, the highest among grant applicants –  

revealed a return on investment calculated at $85.28 ($1 grant-$1 impact); $2 

grant-tourist and an impact estimate of $27,717,418. 

 

2. In the alternative, if it is not worth a minimum of 2x the grant amount, please 

explain why and how it brings other nonmonetary value.  

NA 

 

 

VI. Stewardship Section 
Objective: The Campaign or promotion has leverage opportunities for the 
City. Answer in narrative form in the space provided. If you require more 
space, please attach additional pages, identified accordingly. The answer 
must address the following factors, where applicable: 
 
1. Promotion of local assets. Does the proposed Campaign or Promotion 

promote local publicly owned or supported venues or assets?  
 
Yes; Utilizing a dedicated website built to inform and educate visitors, 
THEPLAYERS.com/Travel highlights local publicly owned or supported assets, 
experiences and venues.  
 

In addition, driven by a commitment to reflect the Jacksonville community and its 

offerings, THE PLAYERS annually features various local restaurants at the tournament, 

including: 

• 4Rivers BBQ 

• ABBQ 

• Carolina Jax 

• Daily’s 

• Firehouse Subs 

• Homespun Kitchen  

• Mamas 

• Mini Bar Donuts 

• Mojo BBQ 

• Taco Lu 

• Tikiz 

• Twisted Okie BBQ and Tacos 
 
As a Jacksonville Business Journal article from March 2021 –“Northeast Florida vendors 
feel the love from consumers at The Players Championship” – illustrates, the restaurants 
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featured on-site at THE PLAYERS benefit from the international broadcast exposure the 
championship generates. 
(https://www.bizjournals.com/jacksonville/news/2021/03/13/players-championship-
vendors-2021.html)  

 
As Candace Bradshaw, Catering Manager for TacoLu, explains, “It started really little. 
Then we had some major golf players that loved us and mentioned us on national 
(television). The national coverage led to our extraordinary business we do out here.” 
 
THE PLAYERS is also partnering with the Home2Suites in Jacksonville to house 
tournament support staff and several vendors who support the championship’s 
operations, starting in late February and continuing through tournament week. 
Cumulatively, more than 320 rooms have been blocked.   
 
The following testimonials from Jacksonville hotels illustrate the impact that THE 
PLAYERS Championship has on driving hotel occupancy rates, economic prosperity and 
new business opportunities for the city: 
 
“One Ocean Resort and Spa associates look forward to THE PLAYERS Championship 
each year as the biggest tourism event within the Jacksonville community including our 
beaches area. This world-class tournament by the PGA Tour provides our luxury resort 
the opportunity to host Fortune 100 companies and avid golf fans from all over the 
country. During the entire week of THE PLAYERS activities, One Ocean Resort and Spa 
benefits by enjoying the highest occupancy week of our year combined with our highest 
room rates and guest traffic week consistently each year. No event in the North Florida 
area that has a bigger, more positive impact on our associates with the tourism dollars 
they spend while attending this world-class event. Additionally, THE PLAYERS has 
provided over $100 million to local Jacksonville charities which continues to uplift and 
enhance integral parts of our Jacksonville community.  
– Darren Keener, Director of Sales and Marketing, One Ocean Resort & Spa  

 
“THE PLAYERS Championship is an amazing event that is the busiest and most 
profitable week of the year for hotels in Jacksonville.  The tournament draws in new 
individuals and businesses every year and exposes them to the best of Jacksonville and 
the Beaches. From our experience, every new company that comes to Jacksonville for 
the tournament continues to do business in Jacksonville moving forward.” -Bradley 
Whitaker, General Manager, Sheraton Jacksonville 
 
 
Will the Campaign or Promotion promote one or more local attractions or 
museums?  
It promotes multiple attractions. THE PLAYERS drives target audiences identified in its 
marketing campaign to THEPLAYERS.com/Travel.  This page is dedicated to showcasing 
the amenities, waterways, parks, attractions, lodging and offerings in Northeast Florida 
and also links out directly to Visit Jacksonville’s website. 

 
 

https://www.bizjournals.com/jacksonville/news/2021/03/13/players-championship-vendors-2021.html
https://www.bizjournals.com/jacksonville/news/2021/03/13/players-championship-vendors-2021.html
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2. Potential business opportunities: Identify any and all potential business 
opportunities for area assets in collaboration or conjunction with the 
Campaign or Promotion.  
 

THE PLAYERS makes it a year-round priority to engage with the City of Jacksonville, 
Visit Jacksonville, JAX Chamber and JAXUSA Partnerships to identify opportunities and 
hosts to curate engagement levels with corporations that drive and enhance business 
opportunities for Jacksonville.   

 
 

3. Utilization of local talent, suppliers, service providers, or subcontractors: 
Identify all local talent, suppliers, subcontractors, and other local service 
providers utilized in the Campaign or Promotion.  

 
THE PLAYERS works with more than 25 Jacksonville-based vendors and contractors to 
successfully produce the weeklong championship. Additionally, please note that 70 
percent of the Florida-based subcontractors of the PGA TOUR’s Global home are 
Jacksonville-based.  
 
VII. Multiple Years Funding Section 

Objective: Determine whether the Applicant received consecutive TDC 
funding last year and in prior years.  If so, list all years you received 
funding from TDC and the amount of each year’s grant: 
 
THE PLAYERS Championship qualifies for signature event status. 
 
Duval County TDC Funding: 

• 2015: $250,000 Marketing grant 

• 2016: $250,000 Marketing grant 

• 2017: $225,000 Marketing grant ($25,000 - hospitality tournament venue) 

• 2018: $225,000 Marketing grant ($25,000 - hospitality tournament venue) 

• 2019: $40,000 Marketing grant  

• 2019: $210,000 Special Events grant 

• 2020: $325,000 Marketing and Special Events Grant 

• 2021:  Respecting the economic challenges posed by the pandemic, THE 
PLAYERS opted to not submit a grant request for TDC funds for the 2021 
championship. 

 
 

Visit Jacksonville: 

• 2012: $20,000 - marketing 

• 2013: $25,000 - marketing  

• 2014: $25,000 - marketing 
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PART 5—Certification 
 
I, (print name) Jared Rice, as (Title) Executive Director, acting with authority from and on 
behalf of, (Applicant) THE PLAYERS Championship , the entity applying for this 
Marketing Grant, have reviewed the GRANT APPLICATION to the Duval County Tourist 
Development Council. I am in full agreement with the information and certifications 
contained in this application and its attachments, confirm that such information is true, 
accurate, and complete, and understand that this application will be rejected, or that the 
previous acceptance of this application will be withdrawn, should such information or 
certifications be untrue, incorrect, or incomplete. 
 
I certify that the Applicant is in compliance with all City and County agreements to 
which the Applicant is a party, is in compliance with the conditions or requirements 
of all City or County grant awards or programs in which the Applicant is a recipient 
and is not delinquent on taxes or the payment of liens or other debt owed to the 
City or County.   
 
I acknowledge my understanding that the Ordinance Code of the City of Jacksonville 
prohibits the advance payment of City funds and that all awards of the Duval County 
Tourist Development Council are for purposes of reimbursement and are conditioned 
upon the submission of documentation, acceptable to the Duval County Tourist 
Development Council and in keeping with its reimbursement criteria, evidencing the 
actual payment of all costs and expenses for which reimbursement is sought. Further, I 
guarantee that Applicant will abide by the TDC Marketing Grant Guidelines and all local, 
state and federal regulations as they apply. 
 
I further acknowledge my understanding that the Duval County Tourist Development 
Council in making a Marketing Grant does not assume any liability or responsibility for the 
ultimate financial profitability of the marketing campaign for which the grant is awarded. 
The Duval County Tourist Development Council, unless otherwise specifically stated, is 
only a financial contributor to the marketing campaign and not a promoter or co-sponsor, 
and will not guarantee or be responsible or liable for any debts incurred for such 
campaign. The Duval County Tourist Development Council is not responsible or liable to 
any third party; its only obligation is to a successful applicant for grant funds, provided 
such applicant remains at all times in compliance with all terms of the award. 
 

 
____________________________         September 27, 2021  
Signature       Date 
      
Jared Rice, Executive Director of THE PLAYERS Championship 
Print Name & Title                                       



 

 

 

 

Articles  

of Incorporation  













































































































 

 

 

 

W9 Form  



 

 



 

 

 

 

State of Florida 

Certificate of  

Solicitation Contributions  



 



 

 

 

 

 

THE PLAYERS 2021 Recap   



International media partners with a 

full production presence on-site.

59%

Media value for 39 Duval County 

broadcast mentions/appearances 

(> 4 minutes of exposure) on the 

NBC/GOLF telecast. 

Annual economic impact on 

Northeast Florida.
Annual off-site spending in the 

Jacksonville MSA from tournament 

attendees.

BY THE NUMBERS 2021

THE PLAYERS CHAMPIONSHIP   |   MARCH 8-13, 2022

$682k 28 Languages

212 Million $115 Million

8

Joined our virtual FAM, hosted with 

Visit Jacksonville: including Forbes, 

National Geographic, Travel & Leisure. 

“THE PLAYERS Championship is an amazing event that is 

the busiest and most profitable week of the year for hotels 

in Jacksonville. The tournament draws in new individuals 

and businesses every year and exposes them to the best 

of Jacksonville and the Beaches. From our experience, 

every new company that comes to Jacksonville for the 

tournament continues to do business in Jacksonville 

moving forward.” -Bradley Whitaker, General Manager, 

Sheraton Jacksonville

Individual ticket buyers from 

outside a 150-mile radius 

(+7% from 2020).

Hospitality clients from outside a 

150-mile radius  (+14% from 2019 
and +2% from 2020).

Cumulative number of followers for 

the 17 influencers who posted 

about THE PLAYERS, generating 

$707k in media value.

50 Million 

Broadcast live via 48 

international media partners

in 196 countries/territories

11 National  

Writers59%

Traffic to THEPLAYERS.com/travel that 

came from outside of the 5-county area.79%

*From January 1, 2021 to March 14, 2021

“One Ocean Resort and Spa associates look forward to 

THE PLAYERS Championship each year as the biggest 

tourism event within the Jacksonville community, 

including our beaches area…During the entire week of 

THE PLAYERS activities, One Ocean Resort and Spa 

benefits by enjoying the highest occupancy week of our 

year combined with our highest room rates and guest 

traffic week consistently each year.” -Darren Keener, 

Director of Sales and Marketing, One Ocean Resort & Spa  

Testimonials



THE PLAYERS CHAMPIONSHIP  
2021 RECAP



EXECUTIVE SUMMARY



THE PLAYERS Championship: The Gold Standard in

increasing tourism, producing economic impact and showcasing Northeast Florida to the world

Since THE PLAYERS Championship permanently moved to Northeast Florida in 1977, it has become one of

the area’s most recognized sporting, entertainment and social events.

As THE PLAYERS has consistently grown in stature, led by a fan-first approach and a commitment to being 

best-in-class, so has its number of out-of-market attendees. This includes golf enthusiasts and spectators as 

well as national and international business partners and sponsors seeking to leverage THE PLAYERS to 

introduce and host clients. These out-of-market guests – which continue to grow year-over-year – play a key 

role in contributing to the championship’s $212 million annual economic impact on Northeast Florida. In 

addition, studies have indicated that tournament attendees annually contribute $115 million in off-site 

spending in the Jacksonville MSA, with commercial lodging accounting for $24 million. 

THE PLAYERS shares the TDC’s mission to increase tourism growth and visibility for Duval County. The 

TDC’s investment in THE PLAYERS is integral to the championship’s robust marketing, outreach and 

promotional campaigns that are designed to increase awareness and contribute to the economic and 

tourism growth of Jacksonville. This recap highlights the deliverables THE PLAYERS consistently meets in 

driving out-of-market visitors, economic growth and earned media impressions for Duval County.

EXECUTIVE SUMMARY
THE PLAYERS 2021



RECAP VIDEO
THE PLAYERS 2021

NOTE: Videos will not play in PDF form. Please use the PowerPoint version to watch the video.
Direct viewing link: https://www.dropbox.com/s/n578ag87v6nk9d8/THE%20PLAYERS%202021%20Recap%20-%20Duval%20County%20TDC%20.mp4?dl=0

https://www.dropbox.com/s/n578ag87v6nk9d8/THE PLAYERS 2021 Recap - Duval County TDC .mp4?dl=0


TESTIMONIALS



Testimonials from Jacksonville hotels:

“One Ocean Resort and Spa associates look forward to THE PLAYERS Championship each year as the

biggest tourism event within the Jacksonville community including our beaches area. This world-class

tournament by the PGA Tour provides our luxury resort the opportunity to host Fortune 100 companies and

avid golf fans from all over the country. During the entire week of THE PLAYERS activities, One Ocean Resort

and Spa benefits by enjoying the highest occupancy week of our year combined with our highest room

rates and guest traffic week consistently each year. No event in the North Florida area that has a bigger,

more positive impact on our associates with the tourism dollars they spend while attending this world-class

event. Additionally, THE PLAYERS has provided over $100 million to local Jacksonville charities which

continues to uplift and enhance integral parts of our Jacksonville community.”

– Darren Keener, Director of Sales and Marketing, One Ocean Resort & Spa

“THE PLAYERS Championship is an amazing event that is the busiest and most profitable week of the year 

for hotels in Jacksonville. The tournament draws in new individuals and businesses every year and exposes 

them to the best of Jacksonville and the Beaches. From our experience, every new company that comes to 

Jacksonville for the tournament continues to do business in Jacksonville moving forward.”

-Bradley Whitaker, General Manager, Sheraton Jacksonville

TESTIMONIALS
THE PLAYERS 2021



Testimonials from hospitality partners:

“As live events come back online, we have selected a handful of VIP sporting events to attract High Net

Worth Investors to our event, one being THE PLAYERS Championship. Our clientele and VIP attendees

require top-level service in hospitality, venue and organization = THE PLAYERS suite delivers that for us,

and we can’t wait to host everyone in March.”

– Neil Lock, Managing Director - Emerging Equities VIP Events (based in Canada)

“For SERVPRO, THE PLAYERS is a staple event for our brand each year because the incredible field, location 

and setting all combine to serve as an appealing draw for our clients. We feel our hospitality suite is the ideal 

location for watching some of the best golf on tour at one of the most recognized and prestigious holes in 

golf. Our National Accounts team and our franchisees are able to showcase our location as the ideal 

meeting spot for entertaining clients and partners within our industry and has helped solidify many 

significant relationships that are part of our overall brand growth. We look forward to THE PLAYERS each 

year simply because, in our opinion, it provides the perfect backdrop for entertaining guests and enjoying 

watching the best in golf battle at one of the most exciting tournaments on tour.” -SERVPRO

TESTIMONIALS
THE PLAYERS 2021



DUVAL COUNTY 
EXPOSURE



DUVAL COUNTY EXPOSURE
THE PLAYERS 2021

Duval County Broadcast Exposure:

• Each year, THE PLAYERS Executive Director Jared Rice attends 

the NBC/GOLF Channel broadcast planning meeting, where he 

discusses tournament priorities and objectives, including 

Jacksonville exposure in the telecast. 

• As a result, THE PLAYERS provides Duval County video footage 

and accompanying talking points (pre-approved by Visit 

Jacksonville’s marketing team). 

• Respecting the economic challenges posed by the pandemic, 

THE PLAYERS opted to not submit a grant request for TDC 

funds for the 2021 championship. However, it continued to 

make Duval County broadcast promotion efforts a priority, 

resulting in:

• 39 mentions of Duval County assets

• More than 4 minutes of Duval County exposure 

• $682,000 in media value 



DUVAL COUNTY BROADCAST MENTIONS
THE PLAYERS 2021

NOTE: Videos will not play in PDF form. Please use the PowerPoint version to watch the video.
Direct viewing link: https://www.dropbox.com/s/0iii5h8qvtp10pe/2021%20Players%20Championship%20-%20First%20Round%20-

%20Jacksonville%20mention.mp4?dl=0

THE PLAYERS Stadium Course at TPC Sawgrass, 

conveniently located just 20 minutes southeast of 

Jacksonville. If you ever plan a trip down here, fly to 

Jacksonville, make your way from there. Largest city 

by landmass in the continental US. Plenty of things to 

see and do. Experience Northeast Florida. A beautiful 

part of the world, rich culture, history, a great place to 

explore nature and the outdoors. There's been a lot to 

explore here, too. Trevor Lawrence, the likely number 

one pick. There will be a lot of attention come the NFL 

season, and Urban Meyer, the new head coach. There 

will be a lot of energy, Duval County will be behind 

the Jacksonville Jaguars as this season gets going. 

https://www.dropbox.com/s/0iii5h8qvtp10pe/2021 Players Championship - First Round - Jacksonville mention.mp4?dl=0


DUVAL COUNTY BROADCAST MENTIONS
THE PLAYERS 2021

Northeast Florida made up of several beaches. Beautiful ones, Amelia Island, the beaches of Jacksonville, St. Augustine 

beach. We're in Ponte Vedra Beach. Altogether it's 127 miles of pristine beaches. Morning runs and walks, dog out 

there, all that good stuff. The real estate is good, too. 38 natural manmade reefs off the Northeast Florida coast make 

the diving and fishing adventures extra special. We've seen a lot of the water today. 31 balls on 17. This is the water 

you want to see when you come to northeast Florida. The Atlantic Ocean...We're just a mile away from the Stadium 

Course, TPC Sawgrass, as you look back at that long strand of the beaches on Northeast Florida. 

NOTE: Videos will not play in PDF form. Please use the PowerPoint version to watch the video.

Direct viewing link: https://www.dropbox.com/s/6dm5isejmtr237o/Round%201-%20Beaches%20bumper.mp4?dl=0

https://www.dropbox.com/s/6dm5isejmtr237o/Round 1- Beaches bumper.mp4?dl=0


DUVAL COUNTY BROADCAST MENTIONS
THE PLAYERS 2021

Garcia leading by two on this 75-degree day here at THE PLAYERS, TPC Sawgrass. 20 minutes southeast of 

Jacksonville. The largest city by land mass in the continental U.S. That means a lot to do, a lot of things to experience 

in Northeast Florida. Culture, history, great nature and outdoors opportunities and football, too. The new coach of the

Jacksonville Jaguars, Urban Meyer. He was on the property earlier this afternoon getting ready, with the Jags having 

the number one pick in the agency next week. A lot of folks getting excited about Jacksonville Jaguars season coming 

up down the road.

NOTE: Videos will not play in PDF form. Please use the PowerPoint version to watch the video.
Direct viewing link: https://www.dropbox.com/s/mlucwg9kl0gu1te/JAX%20Round%202%20-%20Bumper%20and%20Urban%20Meyer%20%281%29.mp4?dl=0

https://www.dropbox.com/s/mlucwg9kl0gu1te/JAX Round 2 - Bumper and Urban Meyer %281%29.mp4?dl=0


TRAVEL & TOURISM
THE PLAYERS 2021

Working collaboratively with Visit 

Jacksonville, THE PLAYERS has a 

dedicated website to:

• Showcase the region

• Introduce lodging options

• Identify Duval County attractions, 

experiences and offerings

THEPLAYERS.com/travel

KEY WINS:

79% of the traffic to this site came from 

outside of the 5-county area from 

January 1, 2021 to March 14, 2021.



THE PLAYERS Championship utilized its social media channels to promote Northeast Florida 

experiences, as evidenced by the below video that included footage of Jacksonville assets. 

TOURNAMENT CHANNELS
THE PLAYERS 2021

Twitter

Impressions: 16k

Facebook

Impressions: 25k

Instagram

Impressions: 29k

Total Impressions: 70k

NOTE: Videos will not play in PDF form. Please 

use the PowerPoint version to watch the video. 

https://twitter.com/THEPLAYERSChamp/status/1369075464975814656?s=20


MARKETING & BRAND 
CAMPAIGN 



TV ADVERTISEMENTS
THE PLAYERS 2021

NOTE: Videos will not play in PDF form. Please use the PowerPoint version to watch the video.

Direct viewing link: https://www.dropbox.com/s/21mil2ialtthahm/TP20-2282H%20-%202020%20THE%20PLAYERS%20-

%20Equity%20TV_TOUR%20CHAMP_30%20CLEAN_30%20Sec_H264.mp4?dl=0

National TV Spots

9/4/20-3/28/21

Impressions: 333M

https://www.dropbox.com/s/21mil2ialtthahm/TP20-2282H - 2020 THE PLAYERS - Equity TV_TOUR CHAMP_30 CLEAN_30 Sec_H264.mp4?dl=0


NATIONAL ADVERTISEMENTS
THE PLAYERS 2021

Print

• FORTUNE

• Golf Digest

• Spread

• Full Page

• NetJets Magazine

Digital

• USATODAY.COM

• Advance week countdown

• Tune in

• GOLFDIGEST.COM

• Rich media

• Tune in

• FORTUNE.COM

• Rich media

• Tune in

• PGATOUR.COM

• Year-round messaging

• Countdown units

• Tune in

• Programmatic buy



CAMPAIGN

• In 2021, THE PLAYERS Championship campaign had a unique opportunity to amplify and celebrate some of the 

tournament’s biggest milestones and Defining Moments.

• THE PLAYERS branded PGATOUR.COM homepage, App, Email and Social Media

• THE PLAYERS countdown & Crown Units on PGATOUR.COM

• Delivered assets to USA TODAY, Golf Digest, Fortune, Golf Digest, NetJets Magazine and PGATOUR.COM

NATIONAL MEDIA

• National advertising including TV, Digital, Social and Search advertising

• 573 million impressions

VIK MEDIA

• Brand/Ticket Sale/Congrats TV spots (+28% in units YoY); spots aired from 9/4/20 to 3/28/21

NATIONAL MARKETING CAMPAIGN 
THE PLAYERS 2021



GLOBAL EXPOSURE



GLOBAL EXPOSURE
THE PLAYERS 2021

In addition to the in-person attendees THE 

PLAYERS Championship attracts each year, there 

are millions of other followers and fans who are 

exposed to the championship both during 

tournament week and throughout the year. 

The following slides will provide an overview of 

THE PLAYERS’ global exposure through:

• National broadcast

• International programming and licensed media 

partners 

• Over-the-top subscription services both 

nationally (PGA TOUR LIVE) and internationally 

(GOLFTV)



National

International

• Available in every country and territory, excluding U.S., China, 

and Korea. 

• Available in Belgium, Balkans, Czech Republic, Slovakia and 

Taiwan for the first time. 

• Added the most subscriptions since launch (2019).

• Highest-rated live sports broadcast of the weekend. 

• 38 hours - THE PLAYERS had over 38 hours of coverage on Golf 

Channel and NBC (up from 33 hours in 2019).

• 55 million hours - Viewers spent over 55 million hours tuned in 

(up from 50 million in 2019).

GOLFTV 

PGA TOUR LIVE 

• Most watched PGA TOUR LIVE tournament of all-time.

• Every Shot Live- 830 hours of live coverage; average viewer 

watched for more than 2 hours over four days of competition. 

• Programming: 48 licensed media partners in 215 countries 

and territories.

• Live Broadcast: 196 countries and territories in 28 languages.

• 8 international partners had a production presence on-site.

GOLF Channel/NBC

Licensed Media Partners

GLOBAL EXPOSURE
THE PLAYERS 2021



Live Broadcast: 1251 total hours via 48 licensed media partners (+3 YoY) throughout 196 countries and territories (+25 YoY). 

Broadcast coverage was localized in 28 languages (+5 YoY).

Partners increased the number of live feeds taken by nearly 36% YoY. 7 partners took Every Shot Live feeds (+3 YoY).

9 media partners also rebranded their channels for THE PLAYERS (+2 YoY):

• United Kingdom –Sky Sports

• Scandinavia – Cmore Golf

• France – Golf+

• Iceland - Stöð 2 Golf

• Spain- Telefonica

• South Africa – SuperSport Golf 

• Hong Kong- Now TV

• Taiwan - Sportcast

• Thailand- Golf Channel Thailand

8 International media partners had a production presence on-site at THE PLAYERS:

• GOLFTV powered by PGA TOUR

• Sky UK

• Canal+ France

• Golf Channel Latin America

• ESPN Latin America

• Golf Network Japan

• NHK Japan

• RDS Canada

LICENSED MEDIA PARTNERS
THE PLAYERS 2021

Exposure through International Licensed Media Partners



INTERNATIONAL MARKETING SUPPORT
THE PLAYERS 2021

24 partners leveraged THE PLAYERS brand 

toolkit in their own campaigns:

GOLFTV powered by PGA TOUR

Sky Sports UK

Canal+ France

Sky Germany

Syn Iceland

Ziggo Netherlands

Golf Zone Poland

Cmore Scandinavia

Telefonica Spain

SportKlub Balkans

Eurosport Pan-Europe

Eurosport Italy

Golf Turismo Italy

Golf Experten Denmark

SportCastTaiwan

One Sports Philippines

Astro Malaysia

Contento Indonesia

NAVER Korea

JTBC Golf Korea

Eurosport India

FOX Australia

ESPN Latin America

Golf Channel Latin America



SOCIAL & DIGITAL REACH



• Social Impressions

• Facebook: 5.4M 

• Twitter: 24.3M

• Instagram: 3.0M

• Total: 32.7M

• Social Engagements

• Facebook: 264k

• Twitter: 3.0M

• Instagram: 185k

• Total: 3.5M

• Video Views

• Facebook: 957k

• Twitter: 688k

• Instagram: 67k

• Total: 1.7M

*data from March 8-15, 2021

TOURNAMENT CHANNELS
THE PLAYERS 2020

THE PLAYERS Championship Channels* -

Performance during THE PLAYERS 2021



PGA TOUR CHANNELS
THE PLAYERS 2021

PGA TOUR Channels - Performance during THE PLAYERS 2021

• 3rd most engaging tournament week of all time    

(of all PGA TOUR events)

• 8M social engagements (+50% vs. 2019)

• 6M Instagram engagements (more than any 

other PGA TOUR event of all time)

• 197M social video views (+85% vs. 2019)

• 4.2M video views across PGA TOUR platforms; 

top tournament of all-time (+220% vs. 2019)

• +175% in YouTube Minutes Watched vs. 2019



EARNED MEDIA



Key Wins (see proceeding pages for the media clips):
• Virtual FAM Experience: THE PLAYERS collaborated with Visit Jacksonville and other Northeast Florida hotel partners to host a virtual press trip in mid-

February to generate awareness around the host of experiences visitors can have while at the tournament or visiting Northeast Florida. 

• ESPN+:  THE PLAYERS assisted ESPN+ and golf analyst Michael Collins in coordinating an episode for a magazine-style show called “America’s Caddie.” 

During the episode, “Jaguars, Tacos & The Island Green,” Collins gave fans a tour around Jacksonville.

• The TODAY Show: THE PLAYERS and PGA TOUR worked with Mike Tirico and the NBC team on a live hit during championship week that featured PGA 

TOUR player Jordan Spieth and garnered 18 million impressions and $166k in ad value.

• CNN International: 2019 PLAYERS Champion Rory McIlroy was interviewed on CNN International World Sport. Additionally, CNN International aired a 7-

minute longform feature following Justin Thomas’ victory. 

• Fox Business: For the first time, Fox Business broadcasted live from THE PLAYERS. 

• ESPN SportsCenter: Following his victory at THE PLAYERS, Justin Thomas joined ESPN SportsCenter via a live remote from the championship. 

• CNBC: PGA TOUR Commissioner Jay Monahan joined the cast of Squawk Box live from THE PLAYERS on Tuesday, March 9. Additionally, on Monday, 

March 15, Justin Thomas was interviewed on CNBC’s “The Exchange” following his victory. 

• The TONIGHT Show Starring Jimmy Fallon: 2019 PLAYERS Champion Rory McIlroy joined Jimmy Fallon for a one-on-one interview to promote THE 

PLAYERS on Tuesday, March 9. Additionally, Jimmy Fallon arranged for top PGA TOUR players to sneak in weird phrases in the middle of their press 

conferences for a segment called “Drop it In” that aired on March 16.

Credentialed Media
• 245 media members, representing 57 outlets and 7 countries.

Earned Media
• In the two-month period leading up to the 2021 championship, media mentions of “THE PLAYERS and Northeast Florida/Jacksonville” generated a 

cumulative $2.5 million in advertising value.

PR OVERVIEW
THE PLAYERS 2021



KEY MEDIA WINS
THE PLAYERS 2021

Virtual FAM Experience

February 2021 

To watch the entire Virtual FAM experience, visit https://us02web.zoom.us/rec/share/BioN4FBw4RqYxr8YAZH-

FyJ7QzvKwHLlGt29BXEvdmThW1D3QQUDESLcj70yJWw.fGxiFCEsc7gLuZzF and enter the passcode B7Xm@qbD

THE PLAYERS collaborated with Visit Jacksonville and other Northeast Florida hotel partners to host a virtual press trip in mid-

February in order to engage regional and national lifestyle and travel media members and generate awareness around THE PLAYERS, 

the Stadium Course’s accessibility to tourists year-round, and the host of experiences visitors can have while at the tournament or 

visiting Northeast Florida. 

During the one-hour tour of THE PLAYERS and the surrounding areas, the 11 national media members in attendance heard from 

various representatives from live locations throughout the area, including Visit Jacksonville at the Cowford Chophouse Rooftop bar.

The 11 attendees have written for various national and international lifestyle and travel publications, including National Geographic 

Traveler, Forbes, Travel + Leisure, TripSaavy and The Guardian, among others. 

https://us02web.zoom.us/rec/share/BioN4FBw4RqYxr8YAZH-FyJ7QzvKwHLlGt29BXEvdmThW1D3QQUDESLcj70yJWw.fGxiFCEsc7gLuZzF


ESPN+

March 8, 2021

THE PLAYERS assisted ESPN+ and golf analyst Michael Collins in coordinating an episode for a magazine-style show called “America’s Caddie,” where 

Collins journeys across the country to various PGA TOUR events while exploring the surrounding areas. 

In the episode, “Jaguars, Tacos & The Island Green,” Collins gave fans a tour around Jacksonville and Ponte Vedra Beach, where he took on the iconic 

17th hole “Island Green,” staged a friendly NFL/Golf crossover competition with former Jacksonville Jaguars kicker Josh Scobee and visited 

Jacksonville’s TacoLu restaurant, a longtime food partner of the tournament. 

KEY MEDIA WINS
THE PLAYERS 2021



KEY MEDIA WINS
THE PLAYERS 2021

The TODAY Show

March 10, 2021

THE PLAYERS worked with Mike Tirico and the NBC team on a live broadcast hit 

during championship week that featured PGA TOUR player Jordan Spieth.

18M impressions 

$166k ad value

https://www.today.com/video/what-to-expect-from-the-players-championship-golf-tournament-103319109698


CNN International World Sport 

March 11 and , 2021

2019 PLAYERS Champion Rory McIlroy was featured on CNN International World Sport ahead of the 2021 competition.  

Additionally, CNN International aired a 7-minute longform feature following Justin Thomas’ victory. 

KEY MEDIA WINS
THE PLAYERS 2021

https://mms.tveyes.com/MediaCenterPlayer.aspx?u=aHR0cDovL21lZGlhY2VudGVyLnR2ZXllcy5jb20vZG93bmxvYWRnYXRld2F5LmFzcHg%2FVXNlcklEPTY5MzQwJk1ESUQ9MTQ3MzAwNTYmTURTZWVkPTM3NDImVHlwZT1NZWRpYQ%3D%3D


Fox Business

March 12, 2021

Fox Business broadcasted live from THE PLAYERS for the first time, conducting several live hits from TPC 

Sawgrass throughout the day on Friday, March 12, including an interview with Executive Director Jared Rice. 

KEY MEDIA WINS
THE PLAYERS 2021

https://www.dropbox.com/sh/6f3tkrunju61brz/AACH92QhJacdH7yEeBm9xgD5a?dl=0&preview=Varney+%26+Company+-1130am+Live+Hit.mp4
https://www.dropbox.com/sh/6f3tkrunju61brz/AACH92QhJacdH7yEeBm9xgD5a?dl=0&preview=Varney+%26+Company+-1130am+Live+Hit.mp4


KEY MEDIA WINS
THE PLAYERS 2021

ESPN SportsCenter

March 14, 2021

Justin Thomas joined ESPN SportsCenter live from TPC Sawgrass following his PLAYERS victory. 

https://mms.tveyes.com/MediaCenterPlayer.aspx?u=aHR0cDovL21lZGlhY2VudGVyLnR2ZXllcy5jb20vZG93bmxvYWRnYXRld2F5LmFzcHg/VXNlcklEPTY5MzQwJk1ESUQ9MTQ3MzgwNDImTURTZWVkPTg5NjImVHlwZT1NZWRpYQ==
https://mms.tveyes.com/MediaCenterPlayer.aspx?u=aHR0cDovL21lZGlhY2VudGVyLnR2ZXllcy5jb20vZG93bmxvYWRnYXRld2F5LmFzcHg/VXNlcklEPTY5MzQwJk1ESUQ9MTQ3MzgwNDImTURTZWVkPTg5NjImVHlwZT1NZWRpYQ==


KEY MEDIA WINS
THE PLAYERS 2021

CNBC

March 9 and 15, 2021

PGA TOUR Commissioner Jay Monahan joined the cast of Squawk Box live from THE PLAYERS. 

Additionally, Justin Thomas was interviewed on CNBC’s “The Exchange” following his victory. 



KEY MEDIA WINS
THE PLAYERS 2021

The Tonight Show starring Jimmy Fallon

March 9 and 16, 2021

2019 PLAYERS Champion Rory McIlroy joined Jimmy Fallon for a one-on-one interview on Tuesday, March 9.

Additionally, Jimmy Fallon arranged for top PGA TOUR players to sneak in weird phrases in the middle of their 

press conferences for a segment called “Drop it In” that aired on March 16.

https://www.facebook.com/FallonTonight/videos/jimmy-had-2021-pga-tour-golfers-slip-funny-words-into-their-interviews/739660366736789/
https://www.youtube.com/watch?v=FKC-cREGr-A


KEY MEDIA WINS
THE PLAYERS 2021

Each year, THE PLAYERS features Duval County 

restaurants on-site during the weeklong tournament. 

As this JBJ article from March 2021 illustrates, the 

restaurants featured on-site at THE PLAYERS benefit 

from the international exposure the championship 

generates. 

It started really little. Then we had some major golf 

players that loved us and mentioned us on national 

(television). The national coverage led to our 

extraordinary business we do out here. 

-Candace Bradshaw, Catering Manager for TacoLu



Notable International PR wins:

• Fox Sports Asia - used video 

highlights from THE PLAYERS in 

SportCenter show, which reaches 30 

million households across 11 

countries.

• Korea - total coverage of THE 

PLAYERS increased 29% vs. 2020. 

• Asia Pacific - PLAYERS-themed 

column ran in China Daily, Golf 

Australia, Vietnam News Express, 

Bangkok Post, Jakarta Post, Malay 

Mail Malaysia.

INTERNATIONAL PR WINS
THE PLAYERS 2021



INFLUENCERS



• 17 influencers posted about THE PLAYERS, reaching nearly 50 million followers and generating $707k in 

social media value. 

• The PGA TOUR engaged with influencers virtually by sending “Surprise and Delight” packages including 

custom PLAYERS items. 

• In addition to virtual engagement, THE PLAYERS hosted several influencers on-site, including Kygo, Urban 

Meyer, Josh Lambo, Gardner Minshew and Olympian Justin Gatlin. 

INFLUENCERS
THE PLAYERS 2021



INFLUENCERS
THE PLAYERS 2021



INFLUENCERS
THE PLAYERS 2021
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THE PLAYERS Championship

Jared Rice

Executive Director

Robert Conrad

Sr.  Dir.,  Sales

Todd Tatarek
Vice President, Tournament 
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Marsha Oliver
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and Inclusion

Emily Womack
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Emily Tillo
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Chase Parker

Tournament Operations 
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Ashlyn Carmack
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Jen Hendrich

Tournament Services Manager

Ed Waller

Sales Representative

Sam Dunham

Sales Representative

Kourtney Kuhlman

Tournament Services 

Coordinator

Andre Da Silva

Tournament Director

Marjorie Dennis

Community Relations Manager



THE PLAYERS Championship

1 PGA TOUR Blvd. 

Ponte Vedra Beach, FL 32082

Jared Rice 

Executive Director

JaredRice@pgatourhq.com

Jessica Henderson

Coordinator

JessicaHenderson@pgatourhq.com

Marsha Oliver

Vice President, Community and Inclusion

MarshaOliver@pgatourhq.com

Emily Tillo

Manager, Community Outreach

Emilytillo@pgatourhq.com

Marjorie Dennis

Manager, Community Relations

Marjoriedennis@pgatourhq.com

Emily Womack

Manager, Tournament Services

Emilywomack@pgatourhq.com

Kourtney Kuhlman

Coordinator, Tournament Services

KourtneyKuhlman@pgatourhq.com

Jen Hendrich

Manager, Tournament Services
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THE PLAYERS Championship 2022  
Preliminary Strategic Marketing Plan  

 
 
Strategy  
In preparation for THE PLAYERS Championship 2022, we have re-established our tickets and travel- 
focused strategy that will incorporate data-driven target market identification.  
 
In 2022, our main goals are to:  

• Promote tickets and travel to the event 

• Enhance and further develop our relationships with national and international partners and 
markets  

• Continue to expand our presence and partnerships in the greater Jacksonville community while 
highlighting the experience our fans have onsite  

 
Our team has identified the below “buckets” of focused messaging: 

• Tickets and travel  

• International partner and market opportunities  

• Fans in the local community and their history at THE PLAYERS  

• Highlight why this championship is the Ultimate Fan Experience  

• Watch, follow and engage initiatives for our fans around the world  
 
Out of Market Media Breakdown  
Based on our market research, we will focus our initial marketing efforts on our top-five performing 
markets outside of Northeast Florida. Based on available market data, we can identify our top 
performing markets based on percentage of ticket buyers per market (according to Ticketmaster data). 
As we move into 2022 and beyond, we plan to expand the reach of the campaign into additional target 
markets.  
 
Top Target Markets Outside Jacksonville:   

• Orlando  

• Atlanta 

• Tampa-St. Pete  

• Tallahassee  

• Gainesville 
 
Additional Markets Include:  

• Savannah  
• Ft. Myers  
• Charlotte  
• Charleston  
• Nashville 
• Pensacola 
• Miami  
• West-Palm 



• Houston 
• New York 

 
Key target audiences include:  

• Hospitality clients 

• Past ticket buyers 

• core golf fans 

• sports enthusiasts 

• social event seekers 
 
International Partner Activation  
We will continue to leverage past relationships with international partners such as GOLFTV 
(international over-the-top subscription service) and international influencers to continue to build 
awareness and exposure.  
 
Other international opportunities include: 
EMEA: Norway, Denmark, Italy, UK, Germany, Sweden, Spain, France, Iceland, Africa   
Asia-Pacific: South Korea, Japan, China, Taiwan, Hong Kong, Thailand, Philippines, Australia   
Americas: Canada and Latin America  
 
Media Mix  
THE PLAYERS Championship team will leverage a combination of advertising tactics to reach target 
markets and audiences. Advertisements will take place in both national and location platforms, including 
television, programmatic and digital ads, radio and print placements, out of home advertisements, 
tournament and partner social media platforms and tournament and partner email marketing.  
 
Timing 

• National awareness campaign: The national campaign for the 2022 championship has already 
begun. Launched on September 2, 2021, during the week of the TOUR Championship (the final 
event of the 2021 PGA TOUR season), the first phase of the campaign features nearly 200 30-
second national TV spots that will run on NBC, CBS and Golf Channel. The national marketing 
campaign will continue to run throughout 2021 and conclude during THE PLAYERS 
Championship tournament week in 2022. In addition to television and digital advertisements, 
the campaign will feature radio ads that will run on PGA TOUR’s Sirius XM radio channel as well 
as print ads that will appear in partner publications such as Golf Digest and Fortune Magazine. 

o THEPLAYERS.com/travel (the dedicated website that showcases the region, introduces 
lodging options, and promotes Jacksonville attractions, dining and other offerings) is 
included as one of the calls to action during the first phase, via television and digital 
advertisements. 

• Ticket launch campaign: The current ticket launch plan is to begin selling tickets to THE PLAYERS 
2022 in late fall 2021, capitalizing on purchasing behavior during the holiday season.  

 
Messaging 

• Continue to represent THE PLAYERS Championship as the premier event on the PGA TOUR and 
in sports/entertainment 

• Highlight the uniqueness of the course and championship from the players’ perspective 

• Continue to show what makes TPC Sawgrass one of the premier sport venues in the world 

• Characterize the iconic moments that have happened throughout championship history  
 



Community Engagements 

• Driven by a commitment to reflect the Jacksonville community and its offerings, THE PLAYERS 
Championship will continue to partner with local Jacksonville restaurants and businesses to 
increase tournament awareness in Northeast Florida and expose the tournament’s global 
audiences/followers to the Jacksonville community. In 2021, we partnered with several local 
restaurants and golf courses to create ‘THE PLAYERS Takeovers’ at various locations in 
Jacksonville. In 2022, we’ll look to continue to build on the success of the Takeover program and 
expand into different locations throughout Jacksonville.  

 
Campaign imagery examples 
 
TV spot end card: 

 
 
Digital ads: 
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B A K E R    •    C L A Y    •    D U V A L    •    F L A G L E R    •    N A S S A U    •    P U T N A M    •    S T .  J O H N S  
 

 
Sept. 27, 2021 
 
Duval County Tourist Development Council  
117 W. Duval St. Suite 260 
Jacksonville, FL 32202 
 
Dear Members of the Duval County TDC: 
 
On behalf of JAXUSA Partnership, Jacksonville’s regional economic development organization, I am 
writing in strong support of THE PLAYERS Championship’s request for their three-year grant request to 
supplement their out-of-market advertising, promotion and tourism growth efforts. The continuity of a 
dedicated investment in marketing from the TDC will ensure THE PLAYERS’ long-term branding efforts 
for repeat or aspirational visitation to the tournament and region.  
 
THE PLAYERS’ standing as a premier international sporting event held in the Jacksonville region each 
year pays dividends in our goals of attracting, expanding and retaining top businesses and talent. The 
event is one of the greatest assets in our economic development toolbox for growing the region’s global 
brand recognition as the top place to live and work. We leverage its local presence by hosting national 
and international business decision makers and site consultants working in our five target industry 
sectors at the tournament. Each year, JAXUSA hosts these clients in the region during the event to 
showcase what Northeast Florida has to offer to their bottom lines and workforce. 
 
Access to and the ability to attract top talent is the #1 factor for businesses when considering relocation 
and expansion. The augmentation of Jacksonville’s status as a desirable city for tourism and world-class 
events can contribute to our efforts at attracting skilled talent to our region. Research has shown that 80 
percent of people prefer to visit a destination before choosing to plant roots. Through events like THE 
PLAYERS, we have a real opportunity to pique interest of fans and spectators – potential new residents – 
while they are visiting during tournament weekend. 
 
I am asking for your support for THE PLAYERS’ grant funding request. With their global reputation of 
excellence, THE PLAYERS’ ability to market its home base of the Jacksonville region and its in-person 
accessibility to fans and spectators ensure that we all win.  
 
 
Sincerely,  

 
Aundra C. Wallace 
President 
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Sheraton Jacksonville Hotel 
10605 Deerwood Park Blvd 
Jacksonville, Florida 32256 
 

September 17, 2021 

 

Re: The Impact of the TPC on the tourism industry in Jacksonville 

 

To: The City of Jacksonville  

 

The TPC is an amazing event that is the busiest and most profitable week of the year for hotels in 
Jacksonville.  The tournament draws in new individuals and businesses every year and exposes them to 
the best of Jacksonville and the Beaches. From our experience, every new company that comes to 
Jacksonville for the tournament continues to do business in Jacksonville moving forward. 

 

       Sincerely, 

          

       

       Bradley Whitaker 
       General Manager 
       Sheraton Jacksonville Hotel 
       Bradley.whitaker@sheratonjacksonville.com 


