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Team & Org

Updates

THE FLiP SiDE
cFLORI!DA

ORGANIZATIONAL
REALIGNMENT

As our organization has reached new
levels of success and awareness within
the City, we need to strategically adjust
to continue our growth. We have hit new
levels of revenue, business and
community outreach and have become
an essential resource for the community.
We are the TOURISM AUTHORITY so it is
time to rethink Visit Jacksonville’s
structure!

Welcome to V) 3.0!

ME FLiP SiDE
FLOR!DA
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DEPARTMENT NAME CHANGES

“* MARKETING & COMMUNICATIONS
< OUTREACH & ENGAGEMENT

% SALES & SERVICES

NEW DEPARTMENT NAMES &
RESPONSIBILITES

MARKETING & COMMUNICATION:

- Advertising & Promotion

- Website, App

- Social Media

- Public Relations & Activations
- Trails

OUTREACH & ENGAGEMENT:

- Visitor Centers
- Community Outreach
- Tourism Ambassador & Volunteers
- Explorers
Events, Community Meetings & Activations

SALES & SERVICES:

Group Sales Efforts
- Sports Sales
- Servicing ALL Groups
- Welcome Tables & Concessions
- Grant Offers/Tracking/Pickup/Payment
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TEAM UPDATES AND TITLE
CHANGES

MARKETING & COMMUNICATION

Katie Mitura, Chief Marketing Officer

Andrea Mestdagh, Assistant Director of Marketing &
Communication

Autumn Leach, Social Media Manager
Lauren Hickox, Marketing Manager
Tess Chalifour-Drahman, Meetings Marketing Manager

Vacant, Planned position TBD in FY 2026-27

TEAM UPDATES AND TITLE .

CHANGES

OUTREACH & ENGAGEMENT

Courtney Gumbinger, Director of Outreach & Engagement

Paloma Martin, Senior Outreach & Engagement Manager
* Explorers
* Volunteers

Jorie Allinson, Engagement Manager
* Center Coordination & Operation
* Retail

Hana Ferguson, Outreach Manager
* Tourism Ambassador
+  Community Outreach & Speaking Engagements

Paige Shrewsbury, Engagement Assistant Manager
+ Artwalk
+ Coffee Socials, Holiday & Special Events

Other: Part-time and Volunteer staff for JIA and Events
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TEAM UPDATES AND TITLE
CHANGES

SALES & SERVICES

Jeanne Goldschmidt, Director of Sales & Services

Bob Doering, Senior National Sales Manager

Sydney Lindblad, National Sports Manager
*  Will now be performing both sales as well as servicing all

Sports groups

Katie Quackenbush, National Sales Manager

Emma Carlo, Services Manager
*  Will be servicing groups over 150 RN

Maryana Karpeeva, Sales & Services Assistant Manager

+ Selling to groups 10-149 RN & servicing groups

ORG CHART

Michael Corrigan
President & CEO

Becky Bulmer
Assistant Director of
Finance

Eva Soto
Accounting
Manager

Sarina Wiechens
Chief Operating Officer

Courtney Gumbinger
Director of Outreach &
Engagement

-

Jeanne Goldschmidt
Director of Sales & Services

THE FLiP SiDE
sFLOR!DA

Katie Mitura

Chief Marketing Officer

Lisa Sharrit
Administration
Manager

Andrea Mestdagh
Assistant Director of
Marketing &
Communications

Paloma Martin Hana Ferguson Bob Doering Laurie Kopstad
Senior Engagement Senior Outreach Senior National Sales || Senior Analytics
Manager Manager Manager Manager
Tess Chalifour-
Paige Shrewsbury | [ |  Jorie Allinson Sydney Lindblad EmmaCarlo Autumn Leach [ Drahman
Engagement Engagement National Sports ~ |—| Services Manager [ Social Media Meetings Marketing
Assistant Manager Manager Manager | Manager Manager
Kerry
| Engagement Katie Quackenbush Maryana Karpeeva
Specialist National Sales [] Sales & Services 1  Lauren Hickox 1 Vacant
Manager Assistant Manager Marketing Manager Marketing TBD
Part Time
] Engagement
Specialists
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